
OUR APPROACH

Through a range of methods, including surveys, 
workshops, interviews, and focus groups, we are

investigating the motivations of scientists to engage
in public outreach and communication; associated
barriers and rewards; and potential options for 

increased reporting and evaluation. 

“Why do busy scientists put time 
and energy into outreach, an activity

that is often time-intensive, professionally

unrewarded, completed outside of normal

work hours, and of no measured value?”

- Enable the science community to 
contribute to scholarship

in this area

OUR RESEARCH AIMS TO:

- Encourage greater reflexivity by 
scientist-practitioners

about why they do outreach

- Inform the development of an accessible evaluation method 
for scientist communicators

- Inform scientistsʼ communication
 efforts with STS concepts 

of public engagement

- Illuminate attitudes towards outreach
 by scientists in different countries 

and scientific disciplines
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Direct “public outreach” by
scientists forms a critical component of

public engagement with science...
but it is rarely critically examined, 

least of all by the 
scientist communicators.

THE ISSUE THE CURRENT MODEL 

Success, if defined at all, is usually related to audience attendance or experience.
Such evaluation of outreach is therefore not connected to either the motivations of the 

scientist communicators, or scholarship in public engagement with science.
It is also not being shared with the wider community for critical examination.

Many scientists who engage in public outreach do so simply because
 “itʼs a good thing to do”, usually on their own time. 

The ideas are developed based on 
“what feels right”, “sounds like a good idea”, 

opportunism, previous audience response, and media interest. 

A METRIC OF SUCCESS?

“How can we evaluate a
 communication activity
 to find out if there is a
 connection between

 what scientists are doing,
 why they are doing it,

 and what the audiences
 are getting out of it?”

“What incentives might be helpful for scientist-communicators who
critically evaluate, report,  reflect upon, and improve their 

outreach efforts?”

Online survey 
being launched 
and promoted 

at scientific conferences 
and workshops  

Poster shared at a meeting of polar scientists, and used to collect preliminary data 
prior to focus groups in a dedicated workshop.

Contact: Rhian.Salmon@vuw.ac.nz


